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1001 Ways to Energize Employees, by Bob Nelson. (1997)

Bag the Elephant: How to win & keep big customers, by Steve
Kaplan. (2005)

Balance of Power, Richard Patterson. (2003)

Built to last: Successful habits of visionary companies, Jim Callins.
(2002)

Bull's Eye Investing: Targeting real returns in a smoke and
mirrorsmarket, John Mauldin. (2004)

Confessions of an Economic Hit Man, by John Perkins. (2004)

Crucial Confrontations: Tools for resolving broken promises,
violated expectations, and bad behavior, by Kerry
Patterson...[et a.] (2005)

Crucial Conversations: Tools for talking when stakes are high, by
Kerry Patterson...[et al.]. (2002)

Customer Experience Management: A revolutionary approach to
connecting with your customers, by Bernd H. Schmitt. (2003)

Death by Meeting: A Leadership fable about solving the most
painful praoblem in business, by Patrick Lencioni. (2004)

Difficult Conversations: How to discuss what matters most,
by Douglas Stone. (1999)

Do-It-Yourself Advertising and Promotion: How to produce great
ads, brochures, catalogs, direct mail, wed sites, and more!, by
Fred E. Hahn. (2003)

Emoational branding: The New paradigm for connecting brands to
people, by Marc Gobe'. (2001)

Employee-Centered Management: A Strategy for high
commitment and involvement, by Frederick E. Schuster. (2002)
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Finance of International Trade, by Eric Bishop. (2004)
First thingsfirst, by Stephen R. Covey. (1994)

Getting Things Done: The Art of stress-free productivity, by
DavidAllen. (2001)

Getting to Yes: Negotiating agreement without giving in, by Roger
Fisher. (1991)

Global Economics Prospects. Trade, regionalism, and
development 2005, The World Bank. (2005)

Good to Great: Why some companies make the leap... and others
don’t, by Jim Collins. (2001)

How to Connect in Business in 90 seconds or less, by Ncholas
Boothman. (2002)

Human Resour ce Development, by Randy L. Desimone, Jon M.
Werner and David M. Harris. (2002)

International Financial Management, by Jeff Madura. (2003)

Leaders who make a Difference: Essential strategies for meeting
the nonprofit challenge, by Burt Nanus and Stephen.

Leaders: Strategies for taking charge, by Warren Bennis and Burt
Nanus. 2™ edition. (2003)

L eading Change, by John P. Kotter. (1996)

Mass Affluence: 7 new rules of marketing to today’s consumer, by
Paul Nunes & Brian Johnson. (2004)

Microfinance Handbook: An Institutional and financial
Per spective, by Joanna Ledgerwood. (2000)

Negotiating globally: How to negotiate deals, resolve disputer,
and make decisions across cultural boundaries, by Jeanne
M.Brett. (2001)

Now Discover your Strengths, by Marcus Buckingham. (2001)
On Globalization, by George Soros. (2002)
Organizing for Success, by Kenneth Zeigler. (2005)



People Leave Managers...Not Organizations!, by Rick Tate & Dr.
Julie White. (2005)

Primal Leadership: Realizing the power of emotional
intelligence, by Daniel Goleman. (2002)

Principle-centered leadership, by Stephen R. Covey. (1991)

Restoring Trust in American Business, edited by Jay W. Lorsch...
[et a.] (2005)

Srategic Management: A Multi-per spective approach, edited by
Mark Jenkins & Veronique Ambrosini . (2002)

The 12 Clichés of Selling: and why they work, by Barry Farber.
(2001)

The 8" habit from Effectiveness to greatness, by Stephen R. Covey.
(2004)

The Art of Business: Make all your work a work of art, by Stan
Davis. (2005)

The Art of the Sart: The Time-tested, battle-hardened guide for
anyone starting anything, by Guy Kawasaki. (2004)

The Brand Gap: How to bridge the distance between business
strategy and design, by Marty Neumeier. (2003)

The Demise of the Dollar...and Why it’s great for your
investments, by Addison Wiggin. (2005)

The Economics of Recreation, Leisure & Tourism, by John Tribe.
(2005)

The Effective Executive: The Definitive guide to getting the right
things done, by Peter F. Drucker. (2002)

The E-Myth Revisited: Why most small businesses don’t work
and what to do about it, by Michael E. Gerber. (1995)

The End of Poverty: How can make it happen in our lifetime,
by Jeffrey Sachs. (2005)

The First 90 Days. Critical success strategies, by Michael
Watkins. (2003)



The Five Dysfunctions of a Team: A Leadership fable, by Patrick
Lencioni. (2002)

The Fortune at the bottom of the pyramid: Eradicating poverty
through profits, by C.K. Prahalad. (2005)

The Leadership Engine: How winning companies build leaders at
every level, by Noel M. Tichy. (2002)

The McGraw-Hill 36- Hour Course: Project management, by
Helen S. Cooke and Karen Tate. (2005)

The Portable MBA in Entrepreneurship, edited by William D.
Bygrave & Andrew Zacharakis. (2004)

The Tipping Point: How little things can make a bog difference,
Malcolm Gladwell. (2002)

The Trusted Leader: Bringing out the best in your people and
your company, by Robert Galford. (2002)

The Wal-Mart Way: The Inside story of the success of the world’s
lar gest company, by Don Soderquist. (2005)

The Wisdom of Crowds: Why the many are smarter than the few
and how collective wisdom shapes business, economics
societies and nations, by James Surowiecki. (2004)

Think like your customer: A Winning strategy to maximize sales
by under standing how and why your customer s buy, by Bill
Stinnett. (2005)

Trade Policy and Global Poverty, by William R. Cline. (2004)
Trump: How to get rich, by Donald J. Trump. (2004)

Turbo Strategy: 21 powerful ways to transform your business, by
Brian Tracy. (2003)

We Got Fired!: And it’'s the best thing that ever happened to us,
by Harvey Mackay. (2004)

Winning, by Jack Welch with Suzy Welch. (2005)



Harvard Business Review Series

Harvard Business Review on
Harvard Business Review on
Harvard Business Review on
Harvard Business Review on
Harvard Business Review on

the Mind of the Leader.

Corporate Responsibility.
Managing Your Career.

Appraising Employee Performance.
Teams that Succeed.

Harvard Business Review on Developing L eaders.

Harvard Business Review on
Harvard Business Review on
Harvard Business Review on
Harvard Business Review on
Harvard Business Review on
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Harvard Business Review on
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Harvard Business Review on
Harvard Business Review on

Corporate Ethics.

Doing Business in China.
Leadership at the Top.
Leadership in a Changed World.
Srategic Alliances.

Top-Line Growth.

Managing Your self.

Managing Projects.

Women in Business.

Motivating People.

Brand management.

Business value of IT.

Change.

Corporate Strategy.

Effective communication.
Entrepreneurship.

Knowledge management.

L eadership.

Managing High-Tech Industries.
Managing people.

Measuring corporate performance.
Negotiation and conflict resolution.
Strategies for Growth.





